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Subtext is the underlying, 
implied meaning that is not 
directly said or shown. It’s what 
isn’t in your words. Talking 
about something when you are 
really talking about something 
else. Sidestepping the elephant 
in the room. It may bleed into 
your actions, what you 
emphasize, what you see. A held 
breath. A pregnant pause. 
Negative space. What’s not there 
emphasizes what is. Like a 
cutlery block with a missing 
knife.

First, we have to create the 
world and circumstances. There 
is no subtext without context. 
Where are we? Who are we 
with? What do we care about? 

Subtext
BY MICHELE HELSEL, KS/MO CO-REGIONAL ADVISOR

And why? 

Then, we dance around it like a 
boxer. Or, like flirting. I want 
you. No, I don’t. Or do I? 

Subtext is the undercurrent, the 
tension, bits of  information that 
reveal character traits or 
motivations, glimpses of  the 
theme. It makes everything 
more interesting. Leaving us 
guessing at what is really 
happening.

Not knowing keeps us parched 
as we search for clues. 

Subtext can be shown with 
sarcasm (“Hey, genius” when 
you mean “You’re an idiot”) and 
body language (a character says, 
“Nothing’s wrong”, but tears 
glisten and his voice quivers). 
What is said and shown doesn’t 
always mesh. This begs the 
reader to pay attention and 
determine what is really going on.

If  you are like me, like most 
writers, you may have to write it 
all first. That’s the beauty of  
editing. Go back and cut and 
chop, be vague, coy. Never let it 
punch you in the nose.

Study your characters’ 
motivations. Play with how they 
say what they want without 
outright saying it. And on a 
bigger level, find ways to reveal 
your theme – with the setting or 
dialogue, using metaphors – 
without spelling it out for the 
reader. Let them figure it out for 
themselves. That’s the joy in 
reading!

The essence comes after the 
comma. And never needs to be 
said.

Sitting on the empty sidewalk. 
Waiting for your mom to pick 
you up. In the beating sun. For 
the fourth time this month,
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MICHELE HELSEL, CO-REGIONAL ADVISOR

Michele Helsel writes picture books and middle grade. 
When she is not writing or researching, she reads about 
writing, takes courses on writing, or sneaks chocolate from 
the pantry while writing. Michele enjoys sunset walks on the 
beach, hiking in the mountains, and swimming in the ocean 
but lives in the suburbs of Kansas City with her husband and 
three kids where she, instead, takes nightly walks in a nearby 
“green space” with her two puppy dogs.
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New Year’s Resolution: Put on Pants
BY NICKI JACOBSMEYER KS/MO CO-REGIONAL ADVISOR

The once simple skill of  putting on pants we 
mastered at 4 and 5 years old has now been 
forgotten. For years, during the height of  the 
pandemic, we shuffled to our screens, craving 
connection to the outside world with a business 
casual shirt on top (if  it was clean) and what on 
bottom? Sweats? Pajamas? Or something 
unmentionable in a Kidlit article?!

So, in 2023, it is time to abandon 
my laptop, emerge from my 
shell of  a house, and put on my 
pants! Am I out of  the habit? 
Yep. Will I forget how to use my 
words around others? 
Possibly. Can it light a 
creative spark in me 
which I thought had 
died out? Most likely! 
These were some of  the 
questions rattling in my 
brain on the car ride to 
our Middle of  the Map 
Conference Social in the 
St. Louis area last 
November. I would even 
guess, others who attended 
had some of  the same 
questions about leaving 
their nest. But the feedback 
we got from the 15 people 
who attended was 
essentially the same thing 
– wonderful to be back 
together again!

Others agree that when 
possible, meeting face-
to-face has enormous 
benefits. The Washington 

Post interviewed corporate 
trainer, Paul Axtell, who 
states, “In-person 
meetings provide a 
sense of  intimacy, 

connection and empathy  
that is difficult to replicate via video.” 
Entrepreneur.com mentions several perks,  
“come up with creative ideas, make new 
connections, pursue meaningful small chat, 
increases involvement and engagement, etc.” 

Honestly, I’d forgotten what it was like to 
complete an entire sentence and thought 
without my screen freezing up because my 
teenager decided to hop on and play a video 
game while I was on a Zoom call. I missed 
welcoming a new friend to our region by pulling 
up a chair and introducing them to veteran 
members. Remember the energy you feel when 
creators are in the same room and ideas are 
brewing, craft problems are being solved, and 
relationships are forming? I sure did. I got more 
out of  that one hour in person, together, with 
my pants, than I had over the past years over 
screens.

Yes, it was a necessity then, and still may be for 
some. But if  you find yourself  not engaging 
because it feels easier, less work, comfortable –  
I invite you to “fill your cup”, immerse 
yourself  back in our Kidlit family, and create 
again. Like me, you might not have realized 
how much you missed. And if  you feel 

uncertain when you get there, come and  
find me. I’ll be the one wearing a huge smile 

and of  course, pants. 

NICKI JACOBSMEYER, CO-REGIONAL ADVISOR

Nicki Jacobsmeyer writes fiction and 
non-fiction for children and adults. 
She has a middle grade book, Surviv-
ing the Iditarod, You Choose: Surviving 
Extreme Sports (Capstone Press, 2017) 
and a historical non-fiction book, Im-
ages Of America, Chesterfield (Arca-

dia Publishing, 2016). She is the honor recipient of the 2021 
SCBWI Works of Outstanding Promise (WOOP) Grant and is 
represented by Stacey Graham at 3 Seas Literary.
Besides reading and writing she loves to travel, knit, sunsets, 
family barbeques and watching a storm come in from her 
front porch. Visit her at nickijacobsmeyer.com.

https://www.entrepreneur.com/
http://www.nickijacobsmeyer.com
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Time to Self-Publish
BY SUE FRITZ KS/MO ASSISTANT REGIONAL ADVISOR

Recently I sat down virtually with one of  our 
members, Pat Danna, who has jumped into the 
realm of  self-publishing. She had been working 
for years to get her picture books traditionally 
published. We all know how long that can take. 
Pat had a story to tell that needed to be out in 
the real world. Due to her age, she decided it 
was time to self-publish.

Her journey began with a course titled SELF-
PUBLISHING MADE SIMPLE led by April Cox. 
During this twelve-week course, Pat connected 
to an editor and illustrator whom she used to 
get her story ready. The illustrator she chose 
was someone overseas. This proposed a time 
challenge and a language barrier with her topic. 
But after talking with her illustrator (at 
midnight our time!) Pat sent a dummy and 
illustration notes. Her illustrator was able to 
take these and sketch out the story. Once Pat 
received the sketches, she talked again with her 
illustrator about other aspects of  the drawings, 
such as color. She also used a graphic designer 
to make sure the pictures and text were laid out 
correctly.

Pat stated that through the course mentioned 
above, she received all source files. I asked Pat if  
she shares royalties with the illustrator. In the 
contract, she negotiated that the illustrator 
would not receive royalties.

When the book was finally ready for 
publication, all Pat had to do was upload the 
files for the e-book and paperback to Amazon. 
Amazon is a print on demand service. Pat often 
orders author copies to sell at craft fairs and for 
signing events. If  hardback copies are needed, 

she uses the service, Ingram Spark. Pat said 
schools and libraries will go through Ingram 
Spark to order hard copies of  her books. 

One challenge for all authors is marketing their 
books. Pat has learned how to take out ads on 
Amazon to drive traffic to her books. 

I asked Pat if  she had any advice for someone 
wanting to self-publish. The first thing she said 
was to join SCBWI. She also mentioned looking 
into the St. Louis Publishers Association, 
Alliance for Independent Authors (from 
England), Independent Book Publishers 
Association, and searching Facebook for 
support groups. YouTube is also a great 
resource!

SUE FRITZ, ASSISTANT ADVISOR

Sue Fritz is a retired elementary teach-
er. She writes picture books and is dab-
bling with a middle grade novel. When 
not writing, Sue likes to read, play with 
her dog, bake, and do jigsaw puzzles. 
Her favorite time of year is spring, when 
everything is fresh and new and smells 

good outside. Sue likes to work on her stories in her back-
yard then, listening to the birds chirp and feeling the spring 
breeze. Sue has two grown sons that she is proud of and a 
wonderful husband. 
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Before learning about the publishing industry and 
becoming an author, I assumed that most of  my time as a 
writer would be spent writing books. 

I imagined long, quiet moments at the computer while 
gazing out the sun-filled window. I imagined colorful 
stories dancing around inside my head and words 
effortlessly floating from my fingertips to the screen. I 
imagined writing LOTS of  award-winning books that 
would one day become classics like The Very Hungry 
Caterpillar and Goodnight Moon. 

I did not imagine all of  the time I would spend promoting 
and marketing the books I wrote. 

For writers, especially introverted ones, this can be a tough 
pill to swallow. We like to be alone. We like to spend time at 
home. We enjoy research, deep conversations, and small 
groups of  people. We do not always like extroverted traits 
like public speaking, hanging in large crowds or any type 
of  self-promotion (online or in person). 

Yet, as an author, illustrator, or anyone in a creative field 
will tell ya – learning to do both is part of  the journey. 

As an introvert enthusiast (who loves people, but maxes 
out after 3 extroverted hours) here are 3 ways I have found 
joy in selling books, even when all I really want to do is 
write them. 

1. Social Media Reels
I’ll admit. At first this was a hard no for me. What would I 
even talk about? And who would watch? The whole thing 
felt silly and a lot to learn. But honestly, it’s become one of  
the most fun things I do and the potential reach is amazing. 
The current trend is short videos or reels (on Facebook, 
Instagram or TikTok) and you can make them from the 
comfort of  your home! There’s a bit of  a learning curve, 
and I’m not completely sure how my videos convert to book 
sales, but I definitely know it’s not hurting. Five fast tips. 1. 
Be yourself. 2. Good lighting helps. 3. Add value (teach or 
entertain). 4. Don’t overthink it. 5. Stay consistent and post 
on a regular schedule (I’m working on the last one).

2. School Visits
This past year I visited 8 schools. For some of  the pros out 
there, that number might be unimpressive. But for me, it 
was 8 times I chose to step outside of  my comfort zone and 
into the wilderness (I mean, kids are cute but also a bit 
crazy, right?). The thing with school visits (and kids) is 
that you just never know what you’re going to get. You 
have to think on your toes and be prepared for any possible 
question. There’s random hugging, tired teachers, and lots 
of  behind the scenes planning. But these are your people! 

Visiting a school is hard work, but the reward is definitely 
worth it. The kids think you’re famous. You inspire the 
next generation. And hopefully, if  the school allows 
pre-orders, you get to sell lots and lots of  books. 

3. Phone-a-Friend
While social media and school visits are almost always 
done alone, other book related events are often better with 
friends – trust me. I have a local friend who is also a 
children’s author. We are both pretty new to the publishing 
world and have mad respect for each other. When I find out 
about an event, contest, or promotional opportunity, I ask 
her to do it with me. She does the same. We’ve been at 
author events and totally bombed in sales, but at least we 
had each other. And in December, when we set up at 
Barnes & Noble and were repeatedly asked questions as if  
we were employees of  the store, we were in it together. 
Having a friend might not make moments less awkward, 
but it sure makes life more fun. Plus, local vendors seem to 
like the 2 for 1 deal. Get yourself  a hype girl (or guy) and 
get out there. 

Promoting and marketing books doesn’t need to be hard, 
but it does need to happen. 

No matter how you publish, in 2023 and beyond, it’s going 
to be necessary. If  you’re introverted and this feels hard 
for you, I get it. Find ways that work with your schedule 
and your personality. There’s no one size fits all method. 

After big (or long) events, I build in time to recoup and 
re-energize. I may take a long walk or treat myself  with a 
special lunch or drink. Sometimes I disconnect from my 
phone and stay home. Other times I get together with a few 
close friends. 

As always, and no matter what, we’re in it together!

AMANDA FLINN, PAL COORDINATOR 

Amanda Flinn is an award-winning 
author, blogger and book nerd. Her 
debut board book, Yoga Baby, was 
released June 2020, with The Maker 
and God Made All Your Feelings 
scheduled to arrive in 2021 and 2022. 
Amanda lives in Jackson, Missouri, 

with her husband, three boys, two rowdy rescue pups and a 
pair of furry chinchillas. amandaflinn.com.

The Joy of Selling Books When 
All You Want to Do is Write Them
BY AMANDA FLINN, KS/MO PAL COORDINATOR

If you have a book event coming up, 
our region wants to know about it. Send details to 

ksmo.scbwi.pal.coordinator@gmail.com 
and we will help you spread the word.

http://www.amandaflinn.com/
mailto:ksmo.scbwi.pal.coordinator%40gmail.com?subject=
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Check out our featured illustrator of the month at
ksmo.scbwi.org/featured-illustrator

Recent Illustrators of The Month
December Debi Pickler February Izzy B

MEMBER NEWS

Jeanne Conway illustrated 
Timmy’s Special Song, written by 
Andrew Southwick, published by 
Elk Lake Publishing, Inc., to be 
released spring 2023.

David Harrison’s autobiography, 
This Life, was published in 
December by Ozarks Studies 
Institute, sponsored by Duane 
Meyer Library on the MSU 
campus. ozarksstudies.
missouristate.edu/book-series.
htm It’s the story of  his life as an 
author. Ingram is also bringing it 
out soon so it will also be available from online 
sources. He’ll present and discuss the book at 
Springfield’s Library Center on January 12 and do a 
signing at Pagination Book Store on January 13.

Holly Schindler’s short story “Spooklight” has 
been chosen for inclusion in the Haunted States of 
America collection forthcoming from Henry Holt.

Amber Hendricks’ picture book, 
Superheroes Don’t Babysit, 
illustrated by Kyle Reed, will release 
in paperback on 7/18/23 from 
Beaming Books. 

Jody Jensen Shaffer sold her picture book 
Sometimes I Am Hot Lava, about a boy who learns 
to manage his feelings of  anger and frustration 
 with mindfulness techniques, to Liz Schleisman  
Wat Beaming Books, for publication in spring 2024.

Billie Holladay Skelley has a 
story in the new Chicken Soup 
for the Soul: Lessons Learned 
from My Dog which will be on 
sale at retailers January 24, 
2023.

http://ksmo.scbwi.org/featured-illustrator
https://ozarksstudies.missouristate.edu/book-series.htm
https://ozarksstudies.missouristate.edu/book-series.htm
https://ozarksstudies.missouristate.edu/book-series.htm
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“. . . books are a kind of transformative magic 
that offer magical things that films aren’t as 
good at creating in children: empathy, 
creativity, and intelligence. With a film, things 
happen out there; in a book, it’s happening 
inside your head, so that’s empathy. Creativity 
– a book is partly what I say and partly what a 
reader imagines, whereas films are very bossy 
– they tell you how things would look and 
how they would sound. Intelligence is words. 
Those are the three magical powers, that’s why 
books have to survive – because, my goodness, 
we need empathetic, intelligent, creative 
people today.”

Cressida Cowell – Bestselling Author 
of “How to Train Your Dragon” series

BOOK MARKETS
NO DEAL: Penguin Random House’s attempt to 
acquire Simon & Schuster, one of  its Big Five 
publishing rivals, was blocked by a federal court on 
October 31, 2022. “Upon review of  the extensive 
record and careful consideration of  the parties’ 
arguments, the Court finds that the United States has 
shown that ‘the effect of  [the proposed merger] may 
be to substantially lessen competition’ in the market 
for the U.S. publishing rights to anticipated top-
selling books,” Judge Florence Y. Pan stated in her 
opinion. “Accordingly, judgment shall be entered in 
favor of  the Plaintiff and the merger shall be 
enjoined.” Bertelsmann, a German media group 
that owns Penguin, initially said it would appeal the 
decision, but later walked back that statement with 
the announcement of  new intentions to explore 
different opportunities to “…advance the growth of  
its global book publishing business without the 
previously planned merger of  Penguin Random 

House and Simon & Schuster.”  
(Publishers Weekly (PW) 10/31/22 and Reuters 11/21/22)

Kansas City-based ANDREWS MCMEEL 
PUBLISHING is a leading publisher of  poetry, 
inspiration, humor, and children’s books – 
particularly picture books, chapter books, and MG & 
YA graphic novels. Agented and unagented 
submissions are always welcome. View AMP’s list of  
titles to see if  your manuscript is a good fit. Successful 
titles include the Big Nate series and the Mutts series. 
To submit, follow the website guidelines.  
(Institute Of Children’s Literature (ICL) Newsletter 12/8/22 
and Publishing.AndrewsMcMeel.com)

ARBORDALE PUBLISHING produces fun-to-read 
science- and math-themed picture books. Prefers 
fiction (but will accept narrative nonfiction) that 
creatively addresses elementary-level science or math. 
Especially interested in physical science, engineering, 
earth science, and science/math with a cultural/social 
studies connection. Not accepting series, holiday, 
ABC, counting, rhyme, or biography books. See 
website for complete submission guidelines. 
arbordalepublishing.com/Submissions.htm 
(Children’s Book Insider (CBI) November 2022 and 
ArbordalePublishing.com)

BUSHEL + PECK publishes books for kids aged 1 to 
13. Currently accepting manuscripts from agented 
and unagented authors and illustrators. Submit 
using the online form; include manuscript, cover 
letter, and marketing plan. BP Founder David Miles 
was previously the publishing director for  
Familius, where he helped the company become  
one of  Publishers Weekly’s 2018 Fastest Growing 
Independent Publishers.  
(ICL Newsletter 12/22/22 and BushelAndPeckBooks.com)

Watertown, Mass.-based Charlesbridge is teaming 
with kidlit industry veteran and powerhouse Eileen 
Robinson to form CHARLESBRIDGE MOVES, a 
new middle-grade imprint that’s a reformation of  
Robinson’s Move Books. Launched in 2011, Move 
Books aimed to publish stories that would move boys 
to develop a love for reading and to talk about the 
books they enjoy. “Whether told through traditional 
prose, verse, or graphic novel elements, our books 
grow and sustain an appetite for reading, especially 

The Market Place 
EDITED BY RITA RUSSELL

NOTE: We have done our best to include only reputable 
markets. Before approaching any market or contest,  
do your research.

cont’d on pg. 7

https://www.arbordalepublishing.com/Submissions.htm
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cont’d on pg. 8

The Market Place cont’d from pg. 6

with boys and reluctant readers,” Robinson said. 
“Charlesbridge Moves will excite middle-grade and 
chapter-book readers with adventure, mystery, and 
fun, giving them the confidence to read more.” 
Robinson joins Charlesbridge as editorial director of  
Charlesbridge Moves and as executive editor of  
Charlesbridge, where she’ll work on picture books 
and board books. Charlesbridge Moves expects to 
debut titles in 2024. (PW 11/21/22 and Charlesbridge.com) 

Minnesota-based CREATIVE EDITIONS publishes 
award-winning picture books recognized for their 
innovation and beauty. The imprint also publishes 
board books and illustrated nonfiction for 
elementary and middle school readers. Current titles 
include Puddle Song (Laura Purdie Salas and 
Monique Felix), What to Do with a Stick (Jane Yolen 
and Paolo Domeniconi), A Song for the Cosmos (Jan 
Lower and Gary Kelley), and Creative Sports: A 
History of Hoops (Jim Whiting). Open to submissions 
via email or postal mail.  
(ICL Newsletter 11/3/22 and TheCreativeCompany.US)

CRESTON BOOKS, an independent press in the San 
Francisco Bay Area, was formed by author and 
publisher Marissa Moss in 2013 with the mission of  
giving authors and illustrators more freedom to 
create an amazing range of  quality children’s books, 
whether they are blockbusters or not. “Creston 
Books is author/illustrator driven . . . We work hard 
to promote every book we print, not just the few we 
think will sell the best.” Creston publishes picture 
books (fiction and informational nonfiction for ages 
4-8, biographies for ages 6-11), chapter book fiction, 
middle-grade and young adult fiction, and graphic 
novels that have a timeless, artful quality. Before 
submitting, visit the website to review Creston’s 
catalog of  new and backlisted books. Accepts 
multiple submissions, limited to one project per 
month. (CBI – December 2022 and CrestonBooks.co) 

FLUX, a YA imprint of  North Star Editions, Inc. 
(also known as Jolly Fish Press), publishes a wide 
range of  genres, including contemporary, fantasy, 
science fiction, paranormal, special needs and 
disabilities, LGBTQ+, social themes, romance, 
adventure and suspense, thriller, and horror. 
Reopening in February 2023 to queries. Study current 
titles before submitting. Query with a one to two 
paragraph plot synopsis, a short bio and list of  
writing credentials, plus titles of  three to five comps 
published within the last five years along with details 

of  how your work both ties into a trend in the YA 
genre and offers something unique. Attach the first 
three chapters as a Word document. Place manuscript 
title in the subject line. Email submission to 
submissions@northstareditions.com.  
(CBI – December 2022 and FluxNow.com)

Disney-Hyperion announced the formation of  
FREEDOM FIRE, a new middle-grade imprint 
headed by bestselling author Kwame Mbalia. 
Freedom Fire will publish stories written and 
illustrated by Black creators of  chapter books, 
novels, and graphic novels that feature Black 
characters experiencing all aspects of  their 
resilience and joy. Mbalia’s tastes lean toward 
journey stories like his own Tristan Strong series. 
“Maybe it’s a quest through a fantastical world, or an 
adventure on the crosstown express in Orlando, 
Florida, or an internal realization on the way from 
one end of  the block to the other. Maybe it’s a 
thousand years in the future, or a hundred years in 
the past, or an hour before bedtime. Maybe it’s 
science fiction, contemporary, or fantasy. At the 
heart of  the story is a young person who is 
unabashedly inquisitive, undisputedly the hero, and 
unapologetically – from L.A. to London to Trinidad 
and Tobago – Black.” In addition to nurturing new 
talent, Mbalia hopes the imprint will inspire children 
who dream of  writing one day. “I will be happy if  a 
child cherishes a book that we publish,” he said. “I 
will be fulfilled if  a writer who once was a child like 
that becomes a Freedom Fire author.” The Freedom 
Fire line will debut in spring 2024. (PW 11/3/22)  

FREE SPIRIT publishes nonfiction books, learning 
materials, and fiction that provide children and teens 
with tools to overcome challenges and make a 
difference in the world. Currently seeking fiction  
and nonfiction proposals for ages birth to 18, in 
multiple categories including positive early 
childhood, gifted & special education, and bullying 
prevention and conflict resolution. Visit the website 
to review Free Spirit’s complete list of  categories, 
titles, and submission requirements. 
(CBI – December 2022 and TeacherCreatedMaterials.com)

HOLIDAY HOUSE, a venerable children’s books 
publisher since 1935, produces hardcover fiction and 
nonfiction from picture books to young adult works 
for ages 4 and up. Submit entire manuscript – 
whether picture book or novel – by email (preferred) 
or postal mail. Responds in four months, if  interested. 

mailto:submissions%40northstareditions.com?subject=
https://www.teachercreatedmaterials.com/free-spirit-publishing/resources/submission-guidelines/
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The Market Place cont’d from pg. 7

Submission details on website under the FAQ tab.  
(ICL Newsletter 12/29/22 and HolidayHouse.com)

Canadian-owned KIDS CAN PRESS is accepting 
non-rhyming picture book submissions for ages 3 to 
8, nonfiction for ages 5 to 14, fiction for ages 6 to 14, 
and graphic novels (fiction and nonfiction) for all 
ages. “We like funny, genuine, thoughtful, heartfelt, 
and clever (in any combination!) approaches to all 
sorts of  stories and subjects — fiction and nonfiction 
— with particular interest in the areas of  social-
emotional development and mental health, 
historically underrepresented groups, global 
citizenship and awareness, and the environment.” 
Review current catalog on website to make sure  
your work fits the Kids Can spirit. Replies to 
submissions within 6 months, if  interested.  
(ICL Newsletter 11/10/22 and KidsCanPress.com) 

LEVINE QUERIDO, founded in 2019 by superstar 
publisher Arthur A. Levine after 23 years helming 
his eponymous imprint at Scholastic, is open to 
unsolicited submissions for picture books and novels. 
LQ’s mission is to create stories “characterized by 
great storytelling, undeniably powerful and beautiful 
artwork, and a fearless commitment to telling deep 
truths.” The pub is eager to work with debut authors 
and illustrators, especially those from 
underrepresented backgrounds. Submit via the 
Submittable link on the website. Aims to respond to 
each query within 6 months. (LevineQuerido.com)

NY Times bestselling author Michael Sampson will 
unveil his eponymous imprint, MICHAEL 
SAMPSON BOOKS, for Brown Books Publishing 
Group, later this year. Since the 1990s, Sampson has 
published more than 30 children’s books, including 
Chicka Chicka 1,2,3, with his best friend, the late Bill 
Martin, Jr. Thomas Reale, Brown Books president 
and COO, will serve as MSB’s editorial director, 
conferring with Sampson on acquiring works that 
adhere to Sampson’s and Martin’s longtime mission 
of  prioritizing literacy for young readers. “The books 
[we publish] will follow Bill’s innovative approach to 
reading, founded on the idea that when a child loves 
a story, they will read it repeatedly until they know it 
by heart,” Sampson said. “The more books a child 
loves, the more they will love reading.” MSB’s 
inaugural release comes this fall with Alithia 
Ramirez Was an Artist, a picture book by illustrator-
author Violet Lemay (a KS/MO SCBWI member!). A 
total of  10 children’s books are planned for 
publication during MSB’s first year. (PW 1/10/23)

PHAIDON CHILDREN’S BOOKS publishes highly 
illustrated, nonfiction books for children ages 0 - 14. 
Study online catalog to understand Phaidon’s  
brand and to see if  your work is a good match. 
Phaidon does not publish young adult books.  
See submission guidelines on website.  
(ICL Newsletter 11/3/22 and Phaidon.com)

REYCRAFT BOOKS is eager to work with authors 
and illustrators from underrepresented communities 
and is actively seeking submissions that reflect 
creators’ lived experiences. Publishes picture books, 
early readers, and chapter books for children ages 
5-12. No YA submissions at this time. Complete 
submission details on website.  
(ICL Newsletter 12/29/22 and ReycraftBooks.com) 

TUNDRA, Canada’s oldest English-language 
children’s book publisher since 1967, is renowned 
throughout the world for its beautifully illustrated, 
award-winning books. Publishes board books, picture 
books, chapter books, graphic novels, illustrated 
nonfiction and middle-grade fiction. Currently 
accepting manuscript and art submissions by creators 
from underrepresented communities. “If  you identify 
as Black, Indigenous, or as a person of  color, 
LGBTSQI2S+, having a disability, or have ever had 
refugee status, we want to hear from you!” Although 
most of  Tundra’s creatives are Canadian, the pub 
welcomes submissions from writers all over the 
world. (ICL Newsletter 12/29/22 and TundraBooks.com)

“Publishers have needs, missions, visions, 
and product lines because that gives them a 
specific place and identity. So rejections 
aren’t proof that editors lack the ability to 
judge what’s good. Rejections don’t mean 
only people with connections get 
published. Rejections merely mean that the 
piece you sent doesn’t suit the place you 
sent it at the time they read it. That’s really 
about it. Other factors may be at play, but 
the only sure thing is that it didn’t suit that 
publisher at that moment.”

Jan Fields – Author & Writing Coach

cont’d on pg. 9
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PUBLISHING PERSONNEL NEWS 
CANDLEWICK PRESS welcomed Martha 
Kennedy as a Designer. Previously she was a  
senior designer at Little, Brown, and an art director 
at Houghton Mifflin Harcourt.  
(Publishers Weekly Children’s Job Moves (PWCJM) 1/5/23)

Katherine Tegen Books at HARPER COLLINS 
has two promotions. Ben Rosenthal moved up to 
Editorial Director, from executive editor. Mabel Hsu 
is Executive Editor, from senior editor. The imprint 
has yet to be renamed following Tegen’s retirement 
at the end of  December 2022. (PWCJM 12/1/22)

Jennifer Browne joined HOLIDAY HOUSE full-
time as Creative Director of  Neal Porter Books and 
Senior Art Director of  Margaret Ferguson Books 
and Peachtree. (PWCJM 12/1/22) 

Esther Cajahuaringa joined KNOPF BFYR as an 
Editor, segueing from the same position at Union 
Square Kids. (PWCJM 1/5/23)

LEE & LOW promoted Jessica Echeverria to 
Editorial Director, from executive editor. Echeverria 
came to Lee & Low in 2012 as an associate editor. 
Kandace Coston has been promoted to Editor, from 
associate editor. (PWCB 1/10/23)

Saho Fujii rises to Executive Art Director at 
LITTLE BROWN BFYR, from senior art director. 
(PWCJM 1/5/23)

PENGUIN YOUNG READERS has named Tamar 
Brazis V-P and Publisher of  Viking Children’s 
Books and Philomel, along with Jill Santopolo 
who was promoted to V-P and Publisher of  Philomel. 
Brazis and Santopolo are replacing president and 
publisher Ken Wright, who retired at the end of  
January 2023. Brazis will guide the business and 
publishing strategies of  Philomel and Viking 
Children’s, while continuing to edit a select number 
of  picture books. Santopolo will assist Brazis with 
overseeing Philomel’s acquisitions and publishing 
strategy, while editing her own titles as well. At 
Penguin Workshop, Olivia Luchini has moved up 
to Assistant Editor, joined by Celina Sun who 
arrived from Quill Tree Books where she was an 
editorial assistant. (PW 1/18/23 and PWCJM 1/5/23) 

Liz Dresner joined RANDOM HOUSE 
CHILDREN’S BOOKS as an Art Director, YA, 
coming from Sourcebooks where she was senior art 
director. Suzanne Lee and Jen Valero have been 
promoted to Senior Designer, from designer. 
Katherine Harrison has been promoted to 
Executive Editor, from senior editor. Hannah Hill 
has been promoted to Senior Editor, from editor. 
(PWCJM 12/1/22 and 1/5/23) 

Also at RHCB, Emily Harburg moved up to 
Assistant Editor at Labyrinth Road. Anne-Marie 
Varga was promoted to Assistant Editor at Anne 
Schwartz Books. (Publishers Weekly Children’s 
Bookshelf (PWCB) 1/5/23 and 1/10/23)  

SCHOLASTIC
 •  Talia Seidenfeld exited Callisto Media to rejoin 

Scholastic as Editor. Andrea Mosqueda joined as 
Associate Editor, exiting Macmillan where she 
was assistant editor. And Anjali Bisaria joined 
as Editorial Assistant. (PWCJM 12/1/22)

 •  AFK and Graphix Media: Michael Petranek 
was promoted to Editorial Director, from 
executive editor. (PWCJM 12/1/22)

 •  Graphix: Phil Falco moved up to V-P, Creative 
Director. Megan Peace rose to Senior Editor. 
Jonah Newman was promoted to Associate 
Editor. (PWCB 1/5/23)

 •  Acorn and Branches: Katie Carella was 
promoted to Editorial Director. Brian LaRossa is 
Executive Art Director, from art director. Andy 
Lopez Soberano moved up to Assistant Editor, 
from editorial assistant. (PWCB 1/12/23)

SIMON & SCHUSTER (PWCJM 12/1/22)
 •  Atheneum: Kristie Choi is Assistant Editor, 

from editorial assistant. 
 •  Atheneum and McElderry Books: Greg 

Stadnyk is Art Director, from associate art 
director. 

 •  Little Simon, Simon Spotlight and McElderry 
Books: Nick Sciacca is Executive Director of  
Design and Emerging Technology, from art 
director. 

 •  Little Simon and Simon Spotlight: Leslie 
Mechanic is Art Director, from associate art 
director. 

 •  Aladdin and Simon Pulse: Tiara Iandiorio is 
Senior Designer, from designer. 

The Market Place cont’d from pg. 8

cont’d on pg. 10
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“Never limit yourself because of others’ 
limited imagination; never limit  
others because of your own limited 
imagination.”

Mae Jemison – Astronaut (First Black Woman in Space)

AGENT NEWS
Tess Weitzner is building her list at TRIDENT 
MEDIA GROUP, representing both adult and 
children’s authors. In children’s, she favors middle 
grade and is highly selective about picture books,  
YA, and graphic novels. With a background as a 
youth circus performer and coach, Weitzner is  
drawn to any story that “flies high, plays with fire, 
and embraces difference.” In that vein, she  
welcomes spunky fiction and nonfiction that 
celebrate joy, have a strong narrative voice,  
and quietly examine big questions or magnify 
underrepresented voices. Prefers contemporary/ 
real world stories but is open to thoughtful sci-fi 
or fantasy. Submit using form on website.  
(TridentMediaGroup.com and CBI – December 2022)

Creatives Ethan Long and Heather Long have 
joined the TUGEAU 2 CHILDREN’S ART & 
LITERARY as Agents repping author/illustrators 
and illustrators who aspire to write their own 
stories. While agenting, Ethan will continue to write, 
illustrate, and animate his own projects.  
(PWCJM 1/5/23)

“Showing up to your project,  
whether or not you’re inspired,  
creates energy and momentum.”

Allison Williams – Actress & Producer 

MAGAZINE MARKETS, ETC.
NATIONAL GEOGRAPHIC KIDS publishes 
articles on a broad range of  topics, including natural 
history, science, geography, history, and human 
interest, for 6- to 14-year-olds who “dare to explore.” 
Accepting queries for unique topics that have kid 
appeal. Questions to consider before pitching: 
“What’s fun about that?” “How does this directly 
affect a kid’s life?” “What’s in it for a 10-year-old?” 

The Market Place cont’d from pg. 9

Story ideas must be tightly focused and exciting. 
Animal stories should tell about unusual abilities, 
animal heroes, friendships, or silly situations. 
Entertainment stories must offer some behind-the-
scenes perspective that is unusual and informational. 
Study back issues to make sure your idea hasn’t been 
done in the last five years. 
Query NGK using the online form or email a query 
letter of  up to 250 words that includes a headline that 
suggests what the story is, a deck that amplifies the 
headline, a strong lead, and a paragraph that clearly 
sets out the premise and approach of  the piece. The 
query should represent the style in which the piece 
will be written. Also, mention which area of  the 
magazine your story fits into. Include a resumé and 
clips or writing samples that show a fun sense of  
style and tone. Additional guidelines on website. 
(NationalGeographic.com and CBI January 2023) 

“You have to write the book that  
wants to be written. And if the book  
will be too difficult for grown-ups,  
then you write it for children.”

Madeleine L’Engle (1918-2007) –  
Newbery Medalist, “A Wrinkle in Time”

WORK FOR HIRE
FLUX, the YA imprint of  North Star Editions, 
regularly uses freelance editors, copy editors, 
proofreaders, and fact-checkers. To apply, submit 
your resumé to jobs@northstareditions.com. 
(FluxNow.com)

“Keep going. You’re almost there.  
Just a little more. You are stubborn.  
You are exhausted. You are determined. 
You are a Writer.”

Marie Lu – YA Author, best known for the “Legends” series

BOOKMARK THIS. . . 
3 STEPS TO BECOMING A POSITIVE WRITER
Author and writing coach Jan Fields recently 
blogged that “two of  the most important ingredients 

cont’d on pg. 11
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APPOINTMENTS AND AWARDS

2023 NATIONAL AMBASSADOR 
FOR YOUNG PEOPLE’S LITERATURE
Newbery Medalist Meg Medina (Merci Suárez 
Changes Gears, Candlewick 2019) has been named 
the eighth Ambassador for Young People’s 
Literature, taking over the role from Jason Reynolds. 
Medina, who is Cuban American, is the first author 
of  Latina heritage to be appointed ambassador. She 
told Publishers Weekly, “It’s a beautiful honor. It feels 
like I’ve been entrusted with the reading and writing 
lives of  America’s children. . ..” Aware that reading 
has become “a school subject that kids learn and get 
a grade on,” Medina stated that part of  her mission 
is “to reclaim it and return it to families and kids and 
communities.” During the next two years of  her 
ambassadorship, she looks forward to traveling the 
country to promoting lifelong literacy across racial 
and socio-economic classes, “working with kids in 
their schools, but also in their libraries and with 
their families, on how we choose the books that 
speak to us—how we think about them and, more 
importantly, how we talk them up to each other.” 

The Library of  Congress and Every Child a Reader 
established the Ambassador of  Young People’s 
Literature position in 2008. In addition to Jason 
Reynolds (2020-2022), past ambassadors are Jon 
Scieszka (2008–2009), Katherine Paterson (2010–2011), 
Walter Dean Myers (2012–2013), Kate DiCamillo 
(2014–2015), Gene Luen Yang (2016–2017), and 
Jacqueline Woodson (2018–2019). (PW 1/18/23)

72nd NATIONAL JEWISH BOOK AWARDS
The National Jewish Book Awards were established 
by Jewish Book Council in 1950 in order to recognize 
outstanding works of  Jewish literature. This year’s 
winners:
•  Children’s Picture Book Tracy and Larry Brown 

Family Award: The Very Best Sukkah: A Story from 
Uganda, written by Shoshana Nambi, illustrated by 
Moran Yogev (Kalaniot)

•  Middle Grade Literature Award: The Prince of Steel 
Pier by Stacy Nockowitz (Kar-Ben) 

•  Young Adult Literature Award:  
It’s My Whole Life: Charlotte Salomon: An Artist in 
Hiding During World War II by Susan Wider 
(Norton Young Readers). 

(PWCB 1/19/23 and JewishBookCouncil.org)

for a good writing session are creativity and energy. 
Unfortunately, negativity depletes both of  those.” As 
the new year begins, Fields shares three simple tips 
to help you write with more confidence on the road 
to reaching your goals in 2023. (ICL Newsletter 1/19/23)

THE ABC’S OF AUTHOR SCHOOL TALKS
Are you planning in-person author visits this year 
but are unsure how to make the most of  your time? 
Author Kris Maze shares tips for interacting with 
students (and faculty) to create a successful 
classroom visit for yourself  and your audience.  
(ICL Newsletter 1/12/23 and WritersInTheStormBlog.com)

10 MISTAKES AUTHORS MAKE WHEN 
RECEIVING AN OFFER OF REP
What do you do when your search for an agent 
finally pays off with an offer of  representation?  
Say “yes” immediately and sign on the dotted line,  
or something else? Agent Jessica Faust, founder  
of  Bookends Literary, suggests you take a beat  
to dot your “I’s” and cross your “T’s” to avoid  
some common mistakes that frequently befall  
overly eager authors.  
(ICL Newsletter 12/29/22 and BookEndsLiterary.com) 

TIPS AND TRICKS TO FIX WORD COUNT 
ISSUES
Fantasy novelist Morgan Hazelwood blogs and 
vlogs helpful writing tips gleaned from her journey 
to publication. Hazelwood’s post on word counts – 
how many for each genre and format – provides solid 
information to help you write within the standard 
limits of  expectation. And if  you tend to go to 
extremes – coming up woefully short or writing way 
too much – Hazelwood shares some tricks for 
adjusting your story size so that it falls within its 
appropriate word count window. 
(ICL Newsletter 12/15/22 and MorganHazelwood.com) 

And in a vintage 2016 blog post, 10 Questions to Ask 
Your Beta-Readers, Morgan Hazelwood poses a list 
of  key questions that will help you elicit more 
thoughtful and instructive critiques from test 
readers, so that you can revise your work more 
wisely and effectively. (MorganHazelwood.com)

“Other authors aren’t your competition 
– they are your teammates.” 

Jenn Hanson-dePaula – Co-founder of Mixtus Media

The Market Place cont’d from pg. 10
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2023 WALTER DEAN MYERS AWARDS
Sponsored annually by We Need Diverse Books, the 
Walter Dean Myers Awards for Outstanding 
Children’s Literature, also known as “The Walter,” 
celebrate the legacy of  author Walter Dean Myers 
(1937-2014) by recognizing outstanding books written 
by diverse authors.
 •  The Walter Award, Teen Category:   

Man Made Monsters by Andrea L. Rogers and  
Jeff Edwards (Levine Querido)

 •  The Walter Honor Books, Teen Category:  
– All My Rage by Sabaa Tahir (Razorbill) 
 –  The Lesbiana’s Guide to Catholic School  

by Sonora Reyes (Balzer + Bray)
 •  The Walter Award, Young Readers:  

Choosing Brave: How Mamie Till-Mobley and 
Emmett Till Sparked the Civil Rights Movement  
by Angela Joy and Janelle Washington  
(Roaring Brook)

 •  The Walter Honor Books, Young Readers:   
–  Star Child: A Biographical Constellation  

of  Octavia Estelle Butler by Ibi Zoboi (Dutton)
  –  The Last Mapmaker by Christina Soontornvat 

(Candlewick)
(PW 1/10/23)

2022 KID’S BOOK CHOICE AWARDS
Every Child a Reader, a nonprofit organization 
providing literacy outreach through the Children’s 
Book Council, has announced the winners of  its 2022 
Kids’ Book Choice Awards. These awards are the 
only national book prize selected by young readers 
and teens across the country that recognize some of  
the best books from the past year. 
•  Book of the Year: Kindergarten to 2nd Grade 

We All Play: kimêtawânaw, written and illustrated 
by Julie Flett (Greystone Kids)

•  Age 4-7: Best Picture Book Dream Team 
Andrew Root and Erin Kraan, creators of  
Nerdycorn (Simon & Schuster/Beach Lane)

•  Age 4-7: Favorite Illustrated Character 
Misty from Misty the Cloud: A Very Stormy Day  
by Dylan Dreyer, illustrated by Rosie Butcher 
(Random House)

•  Age 8-11: Favorite World Changer 
Characters from Black Boy Joy by Kwame Mbalia 
(Delacorte)

•  Age 8-11: Best Info Meets Graphics 
Big Brain Book: How It Works and All Its Quirks by 
Leanne Boucher Gill (Magination Press)

•  Book of the Year: 3rd to 5th Grade 
Unspeakable: The Tulsa Race Massacre by Carole 
Boston Weatherford, illustrated by Floyd Cooper 
(Lerner/Carolrhoda)

•  Age 12-14: Favorite Book Cover 
Beasts and Beauty: Dangerous Tales by Soman 
Chainani, cover art by Julia Iredale (HarperCollins)

•  Age 12-14: Best Non-Prose Book 
This Book Is Feminist by Jamia Wilson, illustrated 
by Aurélia Durand (Quarto)

•  Book of the Year: 6th to 8th Grade 
Fallout: Spies, Superbombs, and the Ultimate Cold 
War Showdown by Steve Sheinkin (Roaring Brook)

•  Age 15-18: Favorite Character Crush 
Charlie Spring from Heartstopper #3, written and 
illustrated by Alice Oseman (Scholastic)

•  Age 15-18: Best Stellar Storyteller 
Jennifer Lynn Barnes, creator of  The Hawthorne 
Legacy (Little, Brown)

•  Teen Book of the Year 
Last Night at the Telegraph Club by Malinda Lo 
(Dutton) 

(PW 12/8/22)
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RITA D. RUSSELL

Rita D. Russell is a word lover, storyteller, 
and writer with hope and heart. She has 
tons of terrific ideas for picture books, 
screenplays, novels, and T-shirts, and 
she’s excited to share her work with the 
world. She’s always on the hunt for the 
best pecan pie recipe ever, and occa-
sionally she tweets @RRussellWrites.
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