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There are two sides to me. Make-
believe me and practical/reality me. I 
live my life equally in these two worlds. 

With so many writers I’ve heard them 
say how much they read as a child. 
Their whole lives they voraciously 
devoured every book they could get 
their hands on. I did read as a child; 
but, I spent more time making up 
stories in my head. When I was little, I 
acted out the stories. Sometimes with 
my sister. Sometimes on my own. It 
was my happy place. A world where I 
set the boundaries, I said what was and 
what wasn’t, I determined how and 
when the story ended. Or Mom did, 
when it was bedtime.

I’ll never forget when my sister, tired 
of appeasing me and playing my 
childish games, told me flat out, she 
wasn’t going to do it anymore. Cut 
me off. Cold turkey.

Imaginative Mindfulness
BY MICHELE HELSEL, KS/MO CO-REGIONAL ADVISOR

*Sigh* Shrivel. Frowny face.
Maybe that was my inciting incident. 
My turning point. Where I was 
catapulted into a new world. Where the 
practical side of me was forced to take 
center stage. Time to get serious. Figure 
out what I was going to do with my life, 
focus, do what I needed to do. And I 
did. I studied. Went to college. Got a 
job. Worked. Raised my kids. 
But the other side of me has never 
left. It’s the part of me that searches 
for the magical in the every day. The 
exciting, mystical things that exist just 
beneath the surface. 
But I know, I’m not the only one. 
While I mostly played make believe, 
others escaped into worlds created by 
storytellers. Everyone has two sides. 
It’s all percentages. And I believe that 
as creators, this serves us well. 
Recently, mindfulness has been a hot 

topic. Where one actively pays 
attention to the moment they are 
living in. This feels to me like an 
imaginative way to be practical. A 
combining of two ends of a spectrum. 
The magic of every moment. 
I think the best creators are able to 
live in the here and now, and notice 
the nuances that make life rich. They 
are hyper-aware of reality. They note 
body language, expressions, subtext in 
conversations. Then they use these 
observations to fill out the worlds 
they create on the page.
I see this as the practical, analytical 
part of people. The part of us that sits 
back and takes in details. I challenge 
you to write it down. Sketch it. As 
many nuances, colloquialisms, tones, 
postures, etc. as you can. Catalogue it 
all. This will train us to notice the 
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Turn to the Member News to check out some of the 
newest books from our region’s authors and illustrators! 
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Graphic Novels for Emerging Readers 
BY KAT HART, CRITIQUE COORDINATOR

My daughter read me a bedtime story last night.
Emma had been reading our book fair copy of Narwhal: 
Unicorn of the Sea, the first book in Ben Clanton’s Narwhal 
and Jelly series. She found it so funny that she felt 
compelled to read the last chapter aloud to me, silly voices 
and all. (Spoiler alert: it’s the one where Narwhal and his 
jellyfish friend imagine a waffle battling a giant robot.)
Leafing through School Library Journal, I found out that 
this joyful and imaginative friendship story not only won 
an Eisner award, but was also a forerunner in a recent 
explosion of early reader graphic novels (Brigid Alverson, 
Entry Level Comics, October 2021). With their growing 
appeal comes a growing opportunity as writers and 
illustrators to create engaging, beautiful works that build 
literacy and a love of books for readers of all stripes: 
emerging, reluctant, struggling, and voracious.
If you’re a parent (or a bookseller!), I don’t need to 
introduce you to the Dav Pilkey series titles flying off the 
shelves. Dogman and Captain Underpants are universally 
popular across age groups, and within reach for many 
newer readers. For young beginning readers, just a few of 
the many other outstanding graphic novel titles include: 
 •  The Big Wet Balloon/El globo grande y mojado, written 

and illustrated by Liniers, is available in English and 
Spanish and just right for emerging readers. It’s from 
Candlewick Press’ TOON line of easy-to-read comics. 
I’d be remiss not to mention the full, award-winning 
TOON line of titles, including another Liniers work, 
Good Night Planet/Buenas Noches, Planeta, about the 
nighttime adventures of Planet, a stuffed rabbit.

 •  Little Robot, a girl-meets-robot friendship story and 
another Eisner award winner, introduced me to the 
delightful Ben Hatke. 

 •  Luke Pearson’s Hilda (or Hildafolk) series, now also a 
Netflix series, is magical, visually arresting, and rooted 
in Scandinavian folklore. 

 •  For outstanding new K-5 titles, keep an eye on the 
Texas Library Association’s Little Maverick Graphic 
Novel Reading List here: https://txla.org/tools-
resources/reading-lists/little-maverick/current-list/. 

The visual appeal and accessibility of these works can 
entice English language learners and introduce young or 
reluctant readers to classic literature through graphic 
adaptations. They can help kids increase reading stamina, 
learn to follow a storyline, build vocabulary and other 
critical reading skills, and promote visual literacy. These 
illustrated works can provide a contextual lifeline for 
dyslexic readers and those on the autism spectrum, or spark 
a love of science through the outstanding selection of 
nonfiction STEM titles available. 
If you’re an author/illustrator looking to tell your own 
stories in an innovative and artful way, or just know a 
reader who’s slow to warm, don’t overlook the power of 
graphic novels to build literacy skills and delight young 
readers at bedtime and beyond.

differences and similarities in people and places and allow 
us to use specifics to create epic stories. 
I still gravitate to my imaginary worlds. We recently 
bought a new home. It has an amazing attic. I took all the 
toys, books, dress-up clothes, and carpet remnants that I 
had hoarded in closets and set them up in that attic. You 
can imagine the blip of my heart when on a visit from my 
brother and his family, I watched my two- and three-year-
old nieces flip through books, pull on oversized dresses, 
wind up the music box, and twirl beneath the disco ball.
And my sister? She was in my car as I pulled into a parking 
space, and we saw a dustpan on the asphalt. Immediately, 
she started spinning a story about how that dustpan could 
have gotten there. 

MICHELE HELSEL, CO-REGIONAL ADVISOR

Michele Helsel writes picture books and 
middle grade. When she is not writing 
or researching, she reads about writ-
ing, takes courses on writing, or sneaks 
chocolate from the pantry while writ-
ing. Michele enjoys sunset walks on the 
beach, hiking in the mountains, and 
swimming in the ocean but lives in the 
suburbs of Kansas City with her husband 

and three kids where she, instead, takes nightly walks in a 
nearby “green space” with her two puppy dogs.

Spine straight. Smiley face. *Sigh*
Imaginative mindfulness.

Imaginative Mindfulness ... cont’d from pg. 1

KAT HART, CRITIQUE COORDINATOR
Kat Hart is a writer living and working 
in Parkville, Missouri. She is drawing 
on her experience writing successful 
grant proposals for nonprofits includ-
ing The New York Public Library, The 
Giving Grove, and The Rabbit hOle 
to craft nonfiction books for young 
readers. She shares her lifelong love 

of children’s books with her two children, Jake and Emma, 
and husband Derrick. Visit her at kathartbooks.com or on 
Twitter @kathartbooks.

https://txla.org/tools-resources/reading-lists/little-maverick/current-list/
https://txla.org/tools-resources/reading-lists/little-maverick/current-list/
http://kathartbooks.com
https://twitter.com/KatHartBooks


3 SCRIBBLES SCBWI KS/MO CHAPTER – FALL/WINTER 2021

If you are published and listed, you know the journey it 
took to get there. From first drafts to critique groups to 
endless query letters, conferences, submissions, and 
rejections, the whole world of publishing is a process. Once 
you finally get a contract, there are more revisions. And 
upon the book’s release, the marketing journey begins. For 
many of us, this means author visits, launch teams and 
book signings. 
The whole experience can be exhilarating and yet lonely at 
the same time. That’s where you come in. As someone who 
has already been through the process of publishing, you can 
be a new person’s biggest cheerleader. In fact, all of us 
should be doing what we can to cheer each other on. You 
can’t be everything for every person (that would be 
exhausting) but when you can support another creative, 
you totally should.
One of the best ways to support authors and illustrators is 
to buy their books.
Books make great gifts for children, grandchildren, nieces, 
nephews and friends. If you don’t have someone to gift it 
to, you could read it yourself and then donate the book to a 
local school or hospital. Plus, new books make great 
mentor texts!
However, buying too many books can break the budget. 
Not everyone’s book (or genre) will be your cup of tea. And 
eventually, you will run out of space on your bookshelf. The 
good news is that there are plenty of other ways you can 
support writers and illustrators. 

Ask your local bookstore or library  
to order a copy.
Smaller bookstores love to support local writers and 
illustrators. Many are willing to order books if they feel like 
they can sell them in their stores. If you have a great 
relationship with the employees at your local bookstore, it 
doesn’t hurt to ask. 
Libraries are great about ordering books that their patrons 
want to read. And while the process varies by location, it’s 
all very simple. My library is old school and takes requests 
on a paper form at the checkout desk. Other libraries have 
an online request form. I have yet to be rejected. When the 
book comes in, you’ll be the first one notified and you’ll get 
to read it for free! Either way, whether you buy the book or 
rent it from the library, this next step is key.

Write a Review. 
Especially on Amazon, but ask the author or illustrator 

about other locations where reviews might be helpful, then 
copy and paste. The review doesn’t have to be lengthy, so 
don’t overthink it. It may seem like a little thing, but taking 
time to give your honest opinion about a new book can 
make a big difference in sales and exposure. 
Plus, as a new author or illustrator (and even as a seasoned 
one, I’d guess) it’s so nice to hear how someone is enjoying 
your book. All that submitting, revising and marketing 
suddenly becomes ‘worth it’. Reviews simply are the best, 
so let’s take it one step further and...

Share on Socials. 
Social media is a great place to let people know what you 
are reading. You can go full review mode or just share a pic 
of the book with a favorite quote or brief summary. I can’t 
tell ya how many times I have saved a post or taken a 
screenshot of a book that was recommended on socials. 
Again, this works whether you snap a pic of the book while 
reading it in Barnes & Noble (for free!) or talk about it in 
your stories. Don’t forget to tag the writer and the illustrator 
so they can share on their favorite platforms as well. 

Cheering each other on never goes out of style 
and it doesn’t cost a thing!
No matter how many books you’ve published or where you 
are in the process, there are days where we could all use 
some extra love. When you see a book announcement 
posted on Facebook, throw some celebration emojis their 
way. When someone has a question in a kidlit group, take 
time to answer it. And when a newbie reaches out and 
wants to know all about publishing, walk them through it. 
You just never know when you may be mentoring your 
future favorite author. 

How To Support Writers & Illustrators  
Without Buying Their Books
BY AMANDA FLINN, KS/MO PAL COORDINATOR

Check out our latest PAL Author of the Month at 
ksmo.scbwi.org/featured-author

AMANDA FLINN, PAL COORDINATOR 
Amanda Flinn is an award-winning 
author, blogger and book nerd. Her 
debut board book, Yoga Baby, was 
released June 2020, with The Maker, 
and God Made All Your Feelings 
scheduled to arrive in 2021 and 2022. 
Amanda lives in Jackson, Missouri, 
with her husband, three boys, two 

rowdy rescue pups and a pair of furry chinchillas. To learn 
more about her family and recent writing projects, visit 
amandaflinn.com.

http://ksmo.scbwi.org/featured-author
http://www.amandaflinn.com/
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Reading Conference. It is “Partner Reading and 
Guided Practice for Building Literacy Skills.”

 •  David’s most recent book of poems 
– The Dirt Book – was just chosen by 
the New York City Public Library 
System as one of the best 2021 books 
for children. It also just made National 
Council for Teachers of English 
(NCTE)’s list of Most Notable Books 
of Poetry for children. This is the fifth time David has 
made the list! You can check out the list here.

Violet Lemay’s latest book, 
Let’s Be Friends, will be published  
by HarperCollins\HarperFestival  
on December 14.

Michelle I. Mason’s debut young adult 
novel, Your Life Has Been Delayed, released 
from Bloomsbury YA on Sept. 7, 2021. It 
follows 17-year-old Jenny Waters, who 
boards a plane in New York in 1995, but 
when she and the other passengers land in 
St. Louis, they’re told they’ve been missing for 25 years. It’s 
available in hardcover and e-book wherever books are sold 
and on audiobook at Audible.

Dr. Javid Noorollah’s first graphic novel, 
Lord O’sis: An Ounce of Back Pain Prevention 
For Our Pint-Sized Peeps, is now out on 
Amazon (e-book and soft cover). It was 
composed in KC/ Overland Park. Author 
pen name: Dr. Goodbender & local 

Illustrator and KCAI graduate/instructor, Jack “Magic” 
Mied.

Marci Renée’s second book in her cross-
cultural series, Pierre’s World Traveling 
Adventures, was released in July 2021. Her 
first picture book was The Boy Who Weaves 
the World now followed by The Boy of Many 

MEMBER NEWS
Beth Bacon’s book Helping the World Get 
Well: COVID Vaccines was released in 
November by Blair Publishing.

Two children’s 
books which 
Jeanne 
Conway illustrated have been 
published recently. Big Bill 
Returns – A Louie the Duck 

Story, written by Vivian Zabel (4th in the series) and ABCs 
from the Bible written by Yvonne Morgan. Both were 
published by 4RV Publishing.

Sue Bradford Edwards just received 
author’s copies of her latest book – The Who 
can be purchased through ABDO 
Publishing. 

David Harrison has a host of writing/publishing news: 
 •  On August 12, Holiday House 

released I Want an Apple, How My 
Body Works, picture book for ages 4-7; 
illustrated by David Catrow.

 •  On October 2, David recorded a 
25-minute video with Dr. Mary Jo 
Fresch and Dr. Tim Rasinski. “Partner Poems, Word 
Families, Word Ladders, and Classroom Strategies to 
Help Improve Literacy Skills” was 
shown October 22 at the California 
Virtual Reading Conference.

 •  On October 7, David and Laura Robb 
did a 60-minute virtual interview 
about their book, Guided Practice for 
Reading Growth. 

 •  On October 22-23, David and Kate Coombs spoke at 
the American Association of School Librarians national 
conference in Salt Lake City, “Take a Walk on the Wild 
Side: Connecting Young Readers to Nature.” They 
signed copies of The Dirt Book and I Want an Apple. 

 •  On October 30, David had a virtual book visit to The 
BookMark in Neptune, Florida.

 •  By November 15, he and Tim Rasinski will have 
completed revamping part of an early reading program 
for Fairfax County Virginia Public Schools, 11th largest 
district in the nation. David’s part was to write 75 
poems for grades K-2, each based on a different sound 
or combination of sounds of speech. David’s poems will 
be used each year by 40,000 students.

 •  On November 18, David, Fresch, Rasinski, and Robb 
will give a 60-minute webinar for California Virtual 

YA Outside the Lines, a YA author site,  
seeks new regular bloggers as well as  

YA authors for interviews or guest posts.  
Contact Holly Schindler, site administrator, 

at yaoutsidethelines@yahoo.com 
for full details. View the site at 

yaoutsidethelines.blogspot.com.

Opportunity:

cont’d on pg. 5

https://bookshop.org/lists/2022-ncte-notable-poetry-books-and-verse-novels-list
mailto:yaoutsidethelines%40yahoo.com?subject=
http://yaoutsidethelines.blogspot.com/
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Colors. She also addresses the difficult global 
subject of human trafficking, through a true 
story and heart conversation with her 7-year-
old son. She turned it into a book, released in 
July 2021, Mommy, What’s a Safe House? Find 

Marci and all of her books on her cross-cultural website, 
www.culturalstoryweaver.com.

Rosie Russell has a new Early Reader 
released. Stella and the Four Seasons. 
Published independently at Books by Rose 
at www.booksbyrose.com.

On September 21, Highlights 
published the third and fourth 
books of Jody Jensen Shaffer’s 
six-book early reader series, A 
Scarf for Squirrel and Fox Wants a 
Pet, illustrated by Clair Rossiter. 

Two additional titles in the Bear and Friends series will 
follow next spring. These books are perfect for kids just 
beginning to read.

Why I was Late for School 
Again, written by Dan 
Greenburg and 
illustrated by Deborah 
Zemke got a star from 
School Library Journal. 
It’s the tale of one boy’s 
walk to school and the zombies, trolls and pirates he meets 
along the way. “Young readers will find this book’s silly antics, 
funny names, and wordplay uproarious...While chapter books 
for newly independent readers often do best as part of a series, 
this book is so funny and winsome it can easily stand alone.” 
Published by Creston Books.

Member News ... cont’d from pg. 4

Check out our featured illustrator of the month at ksmo.scbwi.org/featured-illustrator

Recent Illustrators of The Month
July Maja Andersen August Lisa Harkrader September Dayne Sislen

October Katie Schaefer November Katie O’Malley

http://www.culturalstoryweaver.com/
https://booksbyrose.com/
http://ksmo.scbwi.org/featured-illustrator
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While in practice for over a quarter of a century (editor: 
insert profile pic of any long, grey-bearded man here), I 
often marvel at how little we are taught about spinal care. 
For instance, most of you are slouching while reading this. 
Ten-hut! Sit-up straight! My point is, this habit of ours 
didn’t just begin one day in our twenties. 
In the US about a third of kids have back or neck pain with 
many of these cases becoming chronic into adulthood. We have 
been pulled along by our dentists (literally) to both floss and 
brush, but the campaign on spinal hygiene is lacking. 
You’re slouching again. Ok, Let me help. Take your favorite 
hoodie. Next, grab a hair tie or two, you know, the ones that 
noose around the ponytail while driving, and translate the 
head so far forward from the headrest that it arrives at your 
destination minutes before the rest of your body. Next, roll 
the aforementioned sweatshirt into a cylinder, winding it 
with the hair ties, and place it horizontally in the contour of 
your lower back, just opposite your navel. This forward dip 
in your lower back is called your lordosis. It’s what keeps 
your lower back and torso upright. 
That bit of back-schooling was my segway to introduce you 
to my first book, a graphic novel for kids about posture. The 
title is Lord O’sis, An Ounce of Back Pain Prevention for Our 
Pint-sized Peeps, and I’m excited to share it along with my 
experience in self-publishing.
For my graphic novel, I went the self-publishing route for a 
few reasons. Among them – I could not perceive relinquishing 
collaboration with an illustrator regarding the proper 
biomechanics simply because I cannot draw. Biomechanical 
expertise aside, on the topic of humor, wasn’t I, and not the 
publisher, the one voted Class Clown of Cortez High in 
1988? Go Colts! Conversely, if you are not authoring a 
graphic novel, or haven’t envisioned page layouts then, by all 
means, cross this aspect of creative control off the list when 
deciding which publishing route to take. 

Enter in the Process
I was introduced to the illustrator, James Mied, an alumnus 
and employee of the Kansas City Art Institute (KCAI). 
James, who went by Jack, and now by Jack Magic, because I 
dubbed him Wizard in Chief, uses a wand that looks 
curiously like an Apple Pencil. Through this conduit, he 
wields dazzling digital images. Jack Magic was graciously 
willing to meet and allow me to express my creative vision. 
He combined his wealth of talent and insight and brought 
to fruition these ideas. 
We did Thumbnail sketches as very accurate representations 
of the final art. I used Dochub to add text to the speech 
bubbles. I had my friend, a humorous and bright English 
teacher, edit from Google Docs. I presented the thumbnails 

with the text to teachers, and kids, to see if it captured their 
interest and to get feedback. 
When everything was done we went back and Jack Magic did 
the line art, coloring, and shading, etc. I remained involved here, 
just as with the thumbnails, as biomechanics were represented 
not just in the character poses but in symbols that denote 
movement or rotations around an axis. Even a medical textbook 
artist would have felt my early morning warm breath of 
Cheerios cereal on their neck on this one – something I like to 
do as a test of loyalty. He passed.
The text was then given back to the artist to put into the 
speech bubbles, something called ‘typesetting.’ 
What we’ve / I’ve learned so that you save time and money 
by reading this: There will always be changes. The trick is 
limiting them by shoring up the ideas, scenes, and dialogue, 
along with editing ahead of the illustrations. There will 
always be modifications and revisions, the trick is to limit 
the amount and try to better capture these changes before or 
at the thumbnail level rather than after completed 
illustrations or typesetting - my resolution for next time. 
Here is a summary of our ideal approach to the graphic novel, 
without much mention of my breakfast cereal breath: 
 •  “Knowing your audience” is tricky with graphic novels. I 

was made aware of this from book store clerks and 
children’s book librarians. Younger kids like to read 
above their age (the context clues of the images must 
help them along), and older kids don’t mind slumming 
it with the simple reads if it’s entertaining or visually 
pleasing. Example: My daughter may not go back and 
watch The Wiggles, but she will relive the princess years 
with a funny and aesthetically pleasing Disney cartoon, 
like Tangled. My demographic range captures 8-year-
olds reading with their parents, all the way through to 
parents reading without their 8-year-olds, essentially 
anyone with a spine, though as I say, the spineless will 
benefit too.

 •  As tempting as it is to throw in some late-night comedy 
humor that you know will harmlessly fly over the heads 
of kids, don’t. When it lands in the laps of parents, they 
get uncomfortable, which is truly the appropriate 
response. For example, when writing about the spine, do 
not reference the song, “Baby got Back”. By extension, 
adult characters that happen to be holding beverages 
such as wine will alienate some readers and should be 
avoided. Your goal is to get your story/message across 
without controversy or getting arrested.

 •  Write everything down in so far as dialogue using a 
document program, like google docs from which your 
editor can comment on your work. In brackets, you may 
include descriptions of the scenes for both the editor 

Lording Over Self-Publishing
BY DR. GOODBENDER

cont’d on pg. 7
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and illustrator.
 •  Find an illustrator that works well with your vision, and/ 

or is willing to meet while working across the table from 
you. If you do not have a specific vision of how you want 
scenes portrayed, but are content with the artist’s 
interpretations, then no routine play date is necessary. 
And by play date, I sort of mean parallel-play, with the 
occasional Q&A and viewing. This limits the artist’s time 
spent on alternate ideas, which may be good, but do not 
fit with the vision of the story, and therefore would result 
in time-consuming and costly revisions.

 •  Next, decide on your book size and whether the pages 
will bleed to the edge of the page, just as you bleed for 
your craft. 

 •  Find the template to use for the size book you want 
from the print-on-demand company you are using. (The 
cover template is different from the manuscript.)

 •  Have the illustrator set these template boundaries on 
the illustrating program. Be sure that words, whether 
background words or text dialogue, do not invade this 
space (I’m looking at you Amazon). 

 •  Verify what file format the self-publishing company 
would like you to use.

 •  Do detailed thumbnail scenes, so you and the illustrator 
settle on the same expectations. 

 •  Save Speech bubbles until the very end. I would 
probably not include them in the thumbnails unless you 
are beta testing, as it can be done on InDesign. Along 
the way, supply the text to the illustrator, to 
communicate where a lot of text is and spoken by which 
characters, and how much room you may need for text 
given the range of 8,9, 10, or 11 point fonts, etc., or 
whatever sizes you use. 

 •  You can do as we did and include the speech bubbles in 
the thumbnails to determine sizing. But exclude them 
from the final illustrations. When following this route, 
have your text ready to send to your illustrator for 
copy-pasting onto the thumbnails just to give an idea of 
how things will fit. 

 •  Have both you and the illustrator make brief notes 
placed outside the margins of these pages if there are 
any further ideas for the final or colored final, that you 
want to be included, such as the color scheme or speech 
bubble shading. 

 •  Next, the illustrator will do the line art, coloring, and 
shading, etc. 

 •  Determine if your illustrator wants to do typesetting. If 
not, send the formatting border template to the typesetter 
along with the illustrations and the text for each page. 
When going into the typesetting program, you don’t 
want to have to go back to the illustrating program. This 
is why speech bubbles should not be included in the final 
illustration. The typesetter could look at your thumbnails 
with text as a reference, but you want to copy-paste from 

the edited master document.
 •  The cool thing about speech bubbles is that you can 

create narrow and/ or long wisps to fit in anywhere and 
you can float these bubbles in any shape you want. You 
will also contour the text to the shape of the speech 
bubbles in InDesign or an equivalent program. Once 
again, I would not add speech bubbles on the art 
generation program but save them for the typesetting 
program. You don’t want to go back and forth between 
programs when changes arise. Tip: Place the bubble 
wisps as close to the mouth of the person it corresponds 
to and abide by the left to right, above to below, 
universal rules of comic books. 

 •  Read the final version several times. At this point, your 
brain will fill in words, punctuation, and other parts even if 
they are now missing. Have your editor do a few read-
throughs as the copy-pasting ritual can yield surprises. 

 •  Now, work on the cover and back jacket. Having the book 
all completed gives great fodder for a cover synopsis. We 
threw in some of the characters on the back that we felt 
had epic scenes to better immortalize them.

 •  The front and back cover is saved as one image for the 
print version. The e-book will require the front cover 
page saved separately. 

A note about Amazon:
Do your downloads and review your book with printed 
versions to check the format. Their “proofs” are not the final 
formatting word. Amazon’s formatting team assesses again 
after you select “publish”, so you have to go “Live/ Publish”, 
and obtain an author’s copy or even quicker, do a general 
public purchase to see the true final. (Don’t ask me why the 
author’s copy takes longer than ordering as the general 
public). Finally, Amazon allows changes to the published 
version so long as they are no more than a 10% variation 
from your original work, this may allow for updated editions. 
Next, there is marketing which is largely through social 
media… --- … If you interpreted those eclipses and dashes 
as morse code for S.O.S., then you are correct. You can learn 
this craft or hire out. Or, if you have a teenager at home? 
Yadda, yadda… a completely different article from this one. 
As always, sit-up straight, you’re slouching, 

Lording Over Self-Publishing ... cont’d from pg. 6

DR. GOODBENDER
Dr. Goodbender has been in clinical 
practice for over 26 years, and has re-
cently published an article in The Spine 
Journal. He is the author of the graphic 
novel, Lord O’sis: An Ounce of Back 
Pain Prevention for Our Pint-Sized Peeps. 
He can be reached via Ergocomical@
gmail.com. Or visit Ergocomical.com. 

Contact him through our Ergocomical Facebook page. 
Dr. Goodbender moderates for the parenting Facebook 
group: Slumping-Spine Fighters! Join in the Rant. 

mailto:Ergocomical%40gmail.com?subject=
mailto:Ergocomical%40gmail.com?subject=
http://www.ergocomical.com
https://www.facebook.com/profile.php?id=100073093306708
https://www.facebook.com/groups/287059976580437
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“You don’t see the struggle part of a 
person’s life. You only see the success 
they have. But I haven’t met anybody 
who hasn’t been able to describe years 
and years and years of very difficult 
struggle through the whole process of 
achieving anything. The secret is just not 
to give up hope, and it’s very hard not to. 
Because if you’re really doing something 
worthwhile, I think you will be pushed 
to the brink of hopelessness before you 
come through the other side, and you 
just have to hang in through that.”

George Lucas – Director, Producer, Writer

BOOK MARKETS
AM INK is a “Mom and Pop” Massachusetts-based 
publisher, operating since 2010 to produce mainstream 
titles for adults and kids that are sold primarily online. Its 
Spooky Ink imprint publishes spooky-themed books for 
children and young adults. Submissions for all children’s 
books must come with illustrations. Visit the website’s 
Contact page for guidelines. Responds to queries within a 
month. (AMInkPublishing.com and ICL eNews 9/16/21)

ARBORDALE PUBLISHING publishes fun-to-read 
science- and math-themed picture books. Prefers fiction 
(but will accept narrative nonfiction) that creatively 
addresses elementary level science or math. Especially 
interested in physical science, engineering, earth science, 
and science/math with a cultural/social studies connection. 
Not accepting series, holiday, ABC, counting, rhyme, or 
biography books. See website for complete submission 
guidelines. arbordalepublishing.com/Submissions.htm 
(ArbordalePublishing.com and Institute of Children’s Learning 
(ICL) eNews 9/23/21)

Astra Young Readers is the new children’s division of 
ASTRA PUBLISHING HOUSE. Astra BFYR is 
currently home to six imprints: Astra Young Readers – 
 publishing fiction and nonfiction for kids of all ages, 
headed by Editorial Director Rebecca Davis; Calkins 
Creek – the U.S. history-focused imprint created by 
Carolyn Yoder, who is also Editorial Director; Hippo 
Park – launching in fall 2022 and named for a popular 
playground in NYC, Hippo Park will publish 15 to 20 
highly illustrated, playful books for children each year, 
under the guidance of Editorial Director Jill Davis. 
Amelia Mack, formerly of Chronicle Books, will serve as 
Art Director for both Hippo Park and mineditionUS; 
Kane Press – known for its STEAM and literacy titles 
including the Milo & Jazz Mysteries chapter-book series, 
will be headed by Executive Editor Harold Underdown; 
mineditionUS – overseen by Editorial Director Maria 
Russo “is dedicated to creating emotionally resonant, 
artistically sophisticated picture and board books that bring 
world-class illustration to books for every child, building 
bridges between nations and cultures.”; and Wordsong 
– still the only U.S.-based children’s imprint exclusively 
dedicated to poetry, is headed by Rebecca Russo. 
(Publishers Weekly (PW) 9/20/21)

Jackie Kruzie, Editor at Blue Whale Press, the picture 
books-only imprint of CLEAR FORK PUBLISHING, 
is open to submissions as of September 1. Kruzie is looking 
for picture book manuscripts from authors and author/
illustrators. Fiction and nonfiction with STEM/STEAM 
themes are especially welcome, along with biographies 
featuring lesser-known figures. All works should be fast 
paced and fun to read aloud; educational without being 
didactic. No rhyming texts. For submission guidelines, visit 
the website and submit through Query Manager. 
(ClearForkPublishing.com and Children’s Book Insider (CBI) 
– September 2021)

BROOKLYN PUBLISHING publishes powerful, 
well-written, yet easy-to-produce stage plays and theatre 
books for teens and youth. Plays should be from 10 to 120 
minutes in performance length and must be free of 
language or content issues. Acceptable genres are comedy, 
drama, fantasy, farce, and melodrama. See complete writers’ 
guidelines on website brookpub.com/default.aspx?pg=ag  
(BrookPub.com and ICL eNews 7/29/21)

Michigan-based CARDINAL RULE PRESS will open 
for submissions in 2022 from January 1st to March 1st. 

The Market Place 
COMPILED BY RITA RUSSELL

NOTE: We have done our best to include only  
reputable markets. Before approaching any market 
or contest, do your research.

http://www.arbordalepublishing.com/Submissions.htm
https://www.brookpub.com/default.aspx?pg=ag
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The Market Place cont’d from pg. 8

Publishes about four new titles each year, “all of which 
make a difference in the world while reflecting modern-
day diversity.” Seeking realistic fiction picture book 
manuscripts for ages 4-11 “that empowers children 
through timeless messages of hope, courage and the 
Golden Rule.” No magic or animal characters. Submission 
guidelines on website. (CardinalRulePress.com)

CHRONICLE BOOKS seeks projects with a unique 
mix of traditional and innovative flair. Publishes fiction and 
nonfiction picture books, middle grade, and YA, as well as 
board books, decks, activity kits, and other unusual formats. 
Only hard copy submissions accepted via postal mail.  
Will accept up to three project proposals at one time. Tries 
to respond within six months if interested. Visit website  
for detailed guidelines.  
(ICL eNews 10/7/21 and ChronicleBooks.com)

CLARION GROUP is the new name for HarperCollins 
newly acquired HMH Books for Young Readers. It will 
comprise the Clarion and Versify imprints and be led by 
VP and Publishing Director Mary Wilcox. Clarion will 
house all of HMH and Clarion’s frontlist and backlist 
children’s books, including such bestsellers as The Giver by 
Lois Lowry, A Long Walk to Water by Linda Sue Park, and 
the Little Blue Truck series. Graphic novels previously 
published under HMH’s Etch line will be published and 
co-branded with Clarion under HarperAlley, 
HarperCollins’ graphic novels for kids and teens.  
(PW 9/14/21)

Baltimore-based DuoPress, an imprint of WORKMAN 
PUBLISHING, publishes children’s books, puzzles, 
flashcards, and games that are of high quality and 
affordable. Visit the website’s video library to see a few 
titles and understand their tastes. Accepts proposals with 
cover letters, outlines, market analysis, and bio with 
credentials. See submission guidelines on website. 
(DuoPressBooks.com and ICL eNews 10/7/21)

ENTANGLED TEEN is seeking fresh voiced, young 
adult romance novels with a twist on popular genres: 
contemporary, science fiction, paranormal, fantasy, 
historical, or romantic suspense/thriller. Story must have a 
high concept plot, protagonist that will appeal to a wide 
audience, and swoon worthy romantic elements. Word 
count 70k to 120k. Entangled Teen publishes single titles 
only, utilizing both digital-first and traditional publishing 
models. Submissions made via Submittable at 
entangledpublishing.com/entangled-teen-submissions  
(EntangledPublishing.com and ICL eNews 7/22/21)

Kokila, an imprint of PENGUIN RANDOM HOUSE, 
is open to submissions for unagented writers from 

September 1st to December 1st of each year. Kokila is an 
inclusive publishing house, prioritizing stories for and from 
marginalized communities. “By centering stories from the 
margins and making space for storytellers to explore the 
full range of their experiences,” Kokila aims to give readers 
an expanded view of the world and their place in it.  
Kokila publishes work across all genres and formats.  
For submission details and a look at its backlist, visit 
penguin.com/publishers/kokila/   
(ICL eNews 10/14/21 and Penguin.com)  

PERSEA BOOKS, an independent literary publishing 
house, publishes books for adults, young adults, and middle 
grade readers in a wide range of subjects and genres, 
including poetry, fiction, and essays. Persea also publishes 
anthologies for middle school and high school classroom 
use. List reflects current issues examined through 
individual experiences. No traditional genre fiction 
(romance, fantasy, sci fi), picture books or chapter books. 
Seeking work that will endure and be considered literary 
and timeless, rather than high-concept mass market. 
Middle grade books – perseabooks.com/middle-school; 
young adult books – perseabooks.com/high-school; and 
college books – perseabooks.com/college-1 To query, 
include a cover letter with author background, publication 
history, and a synopsis. Attach a sample chapter as a PDF 
or Word document. Address to Karen Braziller, Editorial 
Director, and email to Editorial@Perseabooks.com. 
Poetry submissions should be emailed to Gabriel Fried, 
Poetry Editor, at Poetry@PerseaBooks.com. Attach a 
PDF or Word document with up to twelve sample pages of 
poetry. Responds within three months if interested.  
(PerseaBooks.com and CBI –September 2021)

STERLING CHILDREN’S BOOKS publishes both 
fiction and non-fiction, including picture books, joke 
books, middle grade, teen, and novelty formats, as well as 
board books for babies and toddlers. The Flash Kids 
imprint publishes workbooks and flash cards for pre-K 
through middle school students in areas such as reading, 
math, and writing. Submission guidelines available by 
downloading the PDF on the website’s “Contact Us” page. 
(SterlingPublishing.com and ICL eNews 10/21/21)

WHITE SPARK PUBLISHING accepts picture books, 
middle grade fiction, and young adult fiction with a  
strong hook and engaging characters. This is a Christian 
market and per guidelines, Christian beliefs must be 
reflected on the pages. “Faith themes don’t necessarily  
have to be overt, but all our books must uphold our 
beliefs.” Also looking for illustrators.  
(WhiteSpark-Publishing.com and ICL eNews 8/12/21)

https://entangledpublishing.com/entangled-teen-submissions
https://www.penguin.com/publishers/kokila/
http://www.perseabooks.com/middle-school
http://www.perseabooks.com/high-school
http://www.perseabooks.com/college-1
mailto:Editorial%40Perseabooks.com?subject=
mailto:Poetry%40PerseaBooks.com?subject=
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“A writer never gets used to rejections. 
But if enough manuscripts are out there, 
each small rejection is less important. . . 
each one hurts less.”

Jane Yolen – Celebrated Author of 400+ children’s books

PUBLISHING PERSONNEL NEWS 
ABRAMS CHILDREN’S BOOKS welcomed Mary 
Jones as Editor of the Magic Cat imprint; she was 
previously a freelancer for Scholastic, Lonely Planet Kids, 
and National Geographic Kids. Deena Fleming has joined 
as Associate Art Director of Amulet Books, coming from 
Scholastic Book Fairs where she was associate art director. 
(Publisher’s Weekly Children’s Job Moves (PWCJM) 9/1/21 
and 10/5/21)  
Sarah Alpert was promoted to Editor from associate editor 
at ALGONQUIN YOUNG READERS.  
(PWCJM 10/5/21)
Erinn Pascal is joining ANDREWS MCMEEL as 
Senior Editor, Children’s Books, coming from Scholastic 
where she was licensing and brands editor.  
(PWCJM 9/1/21)
Sarah Shumway has been promoted to Editorial Director 
of the BLOOMSBURY U.S. CHILDREN’S editorial 
team, up from executive editor. (PWCJM 10/5/21)
CANDLEWICK PRESS: Olivia Swomley and Kristin 
Zelazko have joined as Editors at MITeen Press and 
MIT Kids Press, respectively. Swomley was previously an 
associate editor at Workman. Zelazko was most recently a 
proofreader at Marvel, and previously was senior editor at 
Little Bee Books. (PWCJM 10/5/21)
DISNEY HYPERION has two new hires and two 
promotions: Regan Winter has joined as Associate Editor, 
coming from the same post at Little, Brown BFYR; Kelsey 
Sullivan is Associate Editor, rising from assistant editor at 
Disney Press; Christine Collins and Cassidy Leyendecker 
have been promoted to assistant editor.  
(Publishers Weekly Children’s Bookshelf (PWCB) 10/14/21)
EERDMANS BFYR has three promotions: Kathleen 
Merz is Editorial Director, up from acquisitions and 
managing editor. Holly Hoover is Art Director, up from 
design and production manager. Courtney Zonnefeld is 
Assistant editor, up from editorial assistant.  
(PWCJM 9/1/21)
Dana Chidiac has joined HENRY HOLT BFYR as 
Senior Editor, coming from Dial where she was editor.  

Jess Harold has joined as Editor, moving up from associate 
editor at Scholastic. Kortney Nash has joined Godwin 
Books as Editorial Assistant.  
(PWCJM 9/1/21 and 10/5/21)   
HARPERCOLLINS: Carolina Ortiz has been 
promoted to Editor, from associate editor. Stephanie 
Guerdan has been promoted to Associate Editor, from 
assistant editor. Erika DiPasquale has been promoted to 
Assistant Editor, from editorial assistant. Julia Johnson 
joined Katherine Tegen Books as Editorial Assistant, 
segueing from Writers House where she interned.  
(PWCB 10/14/21, 10/19/21 & 10/21/21 and PWCJM 8/1/21)
Mora Couch has been promoted to Editor, from associate 
editor at HOLIDAY HOUSE. Della Farrell is Associate 
Editor, from assistant editor. (PWCJM 8/1/21)
LEE & LOW BOOKS has hired Stephanie Frescas 
Macías as Editorial Assistant; she was previously editorial 
and marketing assistant at Cinco Puntos Press.  
(PWCJM 9/1/21)
Traci N. Todd has joined LITTLE BEE BOOKS as 
Publisher. Todd brings more than two decades of industry 
experience to her new role. Most recently she was 
children’s publishing director at Workman. Todd’s newly 
released picture book debut, Nina: A Story of Nina Simone, 
illustrated by Christian Robinson, has earned five starred 
reviews. Early in her career, she worked in educational 
publishing with companies including McGraw Hill and 
LeapFrog. She then segued into trade publishing, editing 
picture books and nonfiction at Chronicle Books, manga 
and comics at VIZ Media, and licensed content and board 
books at Abrams. (PW 9/30/21)
New hires at LITTLE, BROWN BFYR:
 •  Margaret Raymo has joined as Executive Editor, 

effective September 7. Most recently Raymo was senior 
editorial director at HMH, where she worked for more 
than thirty years and cofounded the Versify imprint 
with Kwame Alexander, who is also moving to LBYR 
(PWCB 7/22/21)

 •  Gabrielle Chang is Junior Designer in the novel design 
team, coming from S&S Children’s. (PWCJM 10/5/21)

 •  Amanda Gaglione, Jean Li Spencer, and Milena Blue 
Spruce have joined as Editorial Assistants.  
(PWCJM 9/1/21 and 10/5/21)

Mallory Grigg is Senior Art Director at MACMILLAN 
CHILDREN’S, up from art director. Kate Meltzer has 
been promoted to Senior Editor at Roaring Brook Press, 
from editor. (PWCB 10/5/21 and 10/7/21)
Polo Orozco has exited Random House to join 
PUTNAM BFYR as Editor. (PWCJM 10/5/21)

cont’d on pg. 11



11 SCRIBBLES SCBWI KS/MO CHAPTER – FALL/WINTER 2021

Promotions at RANDOM HOUSE (PWCB 10/21/21):
 •  Jason Zamajtuk is Senior Art Director, from art 

director and media specialist. Carol Ly is Assistant Art 
Director, from senior designer. Cathy Bobak and 
Michelle Cunningham are Senior designers, from 
designer. 

 •  Alfred A. Knopf BFYR – Marisa DiNovis has been 
promoted to Editor, from associate editor. Gianna 
Lakenauth has been promoted to Assistant Editor, 
from editorial assistant. 

New hires and promotions at SCHOLASTIC:
 •  Clarissa Wong is Executive Editor, coming from 

HarperCollins where she was senior editor. Mallory 
Kass has moved up to Executive Editor, from senior 
editor. Katie Heit has been promoted to Senior Editor, 
from editor. Rachel Matson is Editor, from associate 
editor. Shelly Romero and Talia Seidenfeld have been  
promoted to Associate Editor, from assistant editor. 
(PWCJM 10/5/21)

 •  Yaffa Jaskoll is Creative Director, Licensing Design, up 
from executive art director. Doan Buu and Maeve 
Norton are Associate Art Directors, from senior 
designers. Stephanie Yang has been promoted to 
Senior Designer. Rae Crawford has been promoted to 
Designer. (PWCB 10/5/21)

 •  At Klutz, Anika Ventura has joined as Assistant 
Editor. Laura Demoreuille is Editorial Director, 0-8 
series and brands, and Scholastic Early Learners; she 
was previously editorial director of Early Childhood, 
Scholastic Book Clubs. (PWCJM 9/1/21)

SIMON & SCHUSTER:
 •  Paula Wiseman Books – Catherine Laudone joined as 

Editor, segueing from associate editor with S&S BFYR. 
(PWCJM 9/1/21)

 •  S&S BFYR – Alyza Liu has been promoted to 
Associate Editor, from assistant editor.

 •  Simon Spotlight – Leslie Tran has joined as Editorial 
Assistant. (PWCJM 10/5/21)  

 •  Heather Palisi is Associate Art Director, up from 
senior designer. Brittany Fetcho has been promoted to 
Senior Designer, from designer. (PWCB 10/19/21)

Liz Dresner is Senior Art Director at SOURCEBOOKS 
FIRE, coming from Macmillan where she was associate 
art director. (PWCB 10/7/21)
STERLING CHILDREN’S BOOKS has four new 
hires (PWCJM 10/5/21): 
 •  Chris Duffy has exited Workman Publishing to join as 

Executive Editor, children’s and adult graphic novels, 
humor, games, and puzzles. 

 •  Laura Schreiber is Executive Editor, young adult and 
adult novels, coming from Jimmy Patterson Books 
where she was editorial director. 

 •  Esther Cajahuaringa has joined as Senior Editor, 
picture books, chapter books, and early graphic novels, 
coming from Little, Brown. 

 •  Whitney Manger has been named Children’s Design 
Director, exiting Pixel+Ink where she was art director. 

WORKMAN CHILDREN’S BOOKS 
 •  Stacy Lellos joined as Publisher in October. Lellos is a 

28-year veteran of book publishing and children’s retail 
and was most recently president of Klutz since 2014. 
Lellos began her career in marketing at Simon & 
Schuster, before moving to Scholastic, where she held 
multiple roles including v-p, marketing and multi-
platform publishing. She then joined Toys R Us as v-p 
of brand marketing. (PW 9/28/21)   

 •  Pamela Bobowicz has been promoted to Executive 
Editor, from senior editor. Gracie Elliott moves up to 
Editor, from associate editor. (PWCJM 10/5/21)

“Every writer is tempted to scream ‘yes, 
send me the contract!’ when a publisher 
comes calling. If possible…wait.  
Clear up the fundamental terms first.”

Jody Rein – Agent, Consultant, and Former Exec. Editor

AGENT NEWS
Tracy Marchini has been promoted to Senior Agent at 
BOOKENDS JR. Emily Forney has been promoted to 
Agent. Forney is building her list with middle grade and 
young adult manuscripts. “I love fantasy of all kinds, 
although it needs to be grounded and the world building 
cannot sacrifice the character development. Some of my 
favorite genres include fantasy, contemporary romances, 
spooky (not horror, please no horror), and more.” Forney  
is eager to champion stories by, for, and about  
marginalized creators, particularly Black authors. Visit  
her website for list of her clients and publishing history,  
as well as her manuscript wish list.  
(PWCJM 9/1/21 and EmilyKaitlin.com)
Leslie Zampetti at DUNHAM LITERARY is building 
her list with submissions for pictures books through YA. A 
former librarian with over 20 years’ experience negotiating 
with school & education organizations, Zampetti utilizes 
those skills “to come to terms that favor her clients while 
building satisfying relationships with publishers.” For 

The Market Place cont’d from pg. 10

cont’d on pg. 12
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details on what she’s seeking, visit the agency website and 
follow her on Twitter @Leslie_Zampetti and Instagram  
@LiteraryLeslieZ (DunhamLit.com and Children’s Book 
Insider (CBI) – October 2021) 
At EMERALD CITY LITERARY, D. Ann Williams 
has been promoted to Associate Agent. She’s open to select 
submissions in PB, MG, and YA fiction. See her wish list on 
the agency website and on Twitter @DAWilliamsBooks  
(PWCJM 9/1/21 and EmeraldCityLiterary.com)
Ali Herring at SPENCERHILL ASSOCIATES is 
building her list with middle grade novels (including joyful 
middle grade by diverse creators) and YA fiction in all 
genres. Especially interested in literary writing with a 
commercial hook, adventurous and thrilling books, and 
books with futuristic or technological elements.  
Follow her on Twitter @HerringAli, where she regularly 
posts #MSWL’s.  
(SpencerHillAssociates.com and ICL eNews 7/15/21)
Samantha Wekstein at THOMPSON LITERARY 
AGENCY is seeking YA and MG submissions. In YA she 
loves creative and epic fantasies, along with realistic stories 
with multi-dimensional characters. In MG she’s drawn to 
stories dealing with themes of friendship, adventure, or 
first-time tragedy. In PB, she is accepting submissions from 
author/illustrators only. Wekstein regularly updates her 
Twitter page with new submission info and query tips  
@SWekstein. To submit, use Query Manager link on 
Twitter page or agency website.  
(ThompsonLiterary.com and CBI – August 2021)
Lillian Mazeika has been promoted to Associate Agent at 
the TUGEAU 2 ART AND LITERARY AGENCY. 
T2 represents illustrators, author/illustrators, and picture 
books text-only authors. Mazeika loves graphic novels and 
is excited to find the next great spooky story. Submission 
guidelines on website.  
(PWCJM 10/5/21 and Tugeau2.com)

“You can’t write any form of fiction 
unless you enjoy reading it . . .  
So many people think they could earn 
some money from writing something  
for which they have no affection.  
It won’t work.”

Charlotte Bingham – Romance Novelist & Screenwriter

The Market Place cont’d from pg. 11

MAGAZINE MARKETS, ETC.
ASK MAGAZINE, a nonfiction publication for children 
7-10 who are interested in science and the world around 
them, is open to QUERIES ONLY for its 2022 themed 
issues: 1) Wild in the City:  Can wild plants and animals 
survive in the city? 2) Facing Fear: What are you scared of? 
And why? 3) Hair: What is hair? And why isn’t it blue? 
MUSE MAGAZINE, a STEAM magazine for kids 9–14 
years old who are curious about how things work, is open 
to QUERIES ONLY. Themes for its 2022 issues include: 
1) Extinction; 2) Skepticism/Spotting Fakes; 3) Show Me 
How. Authors should read back issues of ASK and  
MUSE to understand each magazine’s style and to make 
sure your work will fit comfortably on the page. Detailed 
query guidelines and themes are at cricketmag.
submittable.com/submit. Illustrations are by assignment 
only. To submit art (no photography), see guidelines at 
cricketmedia.com/art-submissions.   
(CricketMag.Submittable.com and ICL eNews 10/14/21)
CHICKEN SOUP FOR THE SOUL books are always 
in development. Chicken Soup buys poetry and narrative 
nonfiction essays that tell a story. Only true stories 
accepted. Maximum word count 1,200. Themes  
currently open for submission: Cats; Count Your  
Blessings/Attitude of Gratitude; Crazy, Eccentric,  
Wacky, Lovable, Fun Families; Dogs; Messages from 
Heaven; Miracles; Thanksgiving, Christmas, Hanukkah 
and New Year’s. Pays $200 and ten free copies of the book 
with your story or poem in it. chickensoup.com/story-
submissions/story-guidelines   
(ChickenSoup.com and ICL eNews 8/5/21)
SERIAL MAGAZINE seeks genre YA fiction that 
makes readers feel good. Specializes in action-adventure, 
science-fiction, mystery, fantasy, horror, thriller, romance, 
and westerns. “While exciting, entertaining, and fun are 
the main qualifications for a SERIAL story, we also 
appreciate stories that manage to communicate a positive 
message as well.” Accepts short stories from 500 to 10,000 
words. Will consider serialized fiction as well as previously 
published work. Respond within four months. Submission 
details on website.  
SerialPulp.com and ICL eNews 9/2/21)
YOUTH IMAGINATION buys flash fiction, short 
stories, and long stories. Publishes monthly online only. 
Looking for YA stories that are inspiring and engaging, 
especially stories that explore issues like bullying, drugs, 
romance, school, parental issues, etc. Welcomes realistic 
fiction and fantasy, sci-fi and most genres. Submit via 
Submittable. (YouthImagination.org and ICL eNews 8/27/21)

cont’d on pg. 13
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of writing holiday books. This piece has some great 
information for anyone considering a holiday-focused 
picture book. groggorg.blogspot.com/2018/12/writing-
holiday-picture-book-by.html. And author Jan Fields 
adds her informed voice to the discussion, taking a look at 
important market considerations to keep in mind before 
writing holiday-themed pieces: instituteforwriters.com/
writing-for-holidays-in-books-and-magazines/

“. . . And don’t go spending your whole life 
commiserating that you got the raw deals. 
You’ve got to say, ‘I think that if I keep 
working at this and want it bad enough  
I can have it.’ It’s called perseverance.”

Lee Iacocca – Automobile Executive at Chrysler and Ford

WORK FOR HIRE
New children’s book hybrid publishing house BIBLIOKID 
PUBLISHING is now accepting Illustrator Only 
submissions for upcoming children’s book projects. Get 
publishing experience to add to your portfolio working with 
an award-winning art director Christine Kettner, who has 
designed books for Disney-Hyperion, HMH, and 
HarperCollins. Projects will range from picture book stories 
to chapter book art and cover images, all of which are 
contracted for a flat-fee on a work-for-hire basis. To be 
considered for an upcoming project, please send 2 or 3 
JPEG samples of your work, along with your query and link 
to your portfolio to submissions@bibliokidpublishing.
com.  (BiblioKidPublishing.com and CBI – August 2021)

“I’d always thought you had to be a 
special person to write. And then I 
realized you just have to start.”

Abigail Thomas – NY Times Bestselling Author

WRITING RESOURCES
Do you understand the “Business of Writing”? Creatives 
often shy away from confronting the sometimes 
uncomfortable and often disappointing fiscal realities of 
writing and illustrating children’s books. But publishing 
kidlit is, indeed, a business and industry participants 
should be clear-eyed about its financial workings. What 
does a full-time writing income look like? Author Laura 
Purdie Salas shares a breakdown of her earnings from 
2020 and 2019 and shows the variety of revenue streams a 
writer might tap into: laurasalas.com/writing-for-
children/how-much-money-does-a-childrens-writer-
make/. And author and writing coach Jan Fields offers 
some great insights on how to approach publishing 
opportunities and negotiate content and contracts with 
agents and editors: https://www.instituteforwriters.com/
write-for-money/.   
Thinking about writing a holiday-themed picture book? 
Author Patricia Toht looks at some of the pros and cons 
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A Letter and Call For Action 
From Member Jan Fenimore: 

What SCBWI Means To Me 
A Tribute to Lin and Steve

What does SCBWI mean to you? Has it been your writing 
companion for years? Has the organization inspired you 
to have a writing career in the children’s field? Are you 
impressed about how the organization has grown? Have 
they given you opportunities to come in being a newbie 
and, step by step, held your hand until you published? 
All of this and much more are due to our founders, Lin 
Oliver and Steve Mooser. Their spark of an idea to sup-
port children’s writers has blossomed and bloomed into 
an organization like no other in the arts. 
At the end of 2021, Lin Oliver is retiring from the day-
to-day operations. While this may sadden us, no one 
deserves a rest more than she. Why not tell Lin and Steve 
how we feel about the organization and their dedica-
tion to it for 50 years? My idea for doing that is to write 
them a letter, titled, What SCBWI Means to Me and tell 
them how the organization has changed your life. Don’t 
you think that the least we can do is tell them how we 
feel and how life changing the organization has been 
for each of us? I do.

Please send your letters to:
SCBWI

6363 Wilshire Blvd., Suite 425
Los Angeles, CA 90048

RITA D. RUSSELL
Rita D. Russell is a word lover, storyteller, 
and writer with hope and heart. She has 
tons of terrific ideas for picture books, 
screenplays, novels, and T-shirts, and she’s 
excited to share her work with the world. 
She’s always on the hunt for the best pe-
can pie recipe ever, and occasionally she 

tweets @RRussellWrites.
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